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ABOUT TASS TASS BRAND GUIDELINES

Any materials or content that uses the TASS logo or

name needs to be consistent and coherent in its

implementation and must therefore adhere to these

guidelines.

VISUAL IDENTITY 

These guidelines detail the key elements of the

visual identities of the TASS brand and outline the

mechanics for the correct usage of the TASS logo.

EDITORIAL STYLE

In order to communicate the key messages of TASS

to our audiences, these guidelines provide advice

on the correct voice, key messages and vocabulary. 

3

Overview

TASS is a world leading dual career support
programme for talented young athletes in England.

TASS

The acronym TASS is the abbreviation and name for the Talented Athlete Scholarship

Scheme.

DUAL CAREER

A dual career in sport is defined as combining a sporting career with education or

work.

TASS’S ROLE

• To provide support to talented young athletes to help them to fulfil their potential 

in both their sport and studies.

• To deliver support services to talented athletes to help them progress up the 

performance pathway in their sport.

• To enable talented athletes to pursue their chosen education pathway alongside 

their sport.

• To enhance the student athlete experience by providing dual career, lifestyle and 

wellbeing support.

• To develop the partnerships between athletes, National Governing Bodies of sport 

and the further and higher education sectors.

• To develop and expand a network and highly skilled workforce that can better 

support talented athletes in education. 

• To be the expert lead in dual career knowledge and utilise this insight to develop 

the support provided to talented athletes.

What is TASS?
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How to communicate TASS

INFORMAL

TASS’s personality is… supportive, dynamic, ambitious

TAGLINE

Helping talent shine in education and sport

KEY MESSAGES

TASS described in…25 words

TASS is an athlete support programme to help talented athletes with balancing

the demands of their sport and studies to be the best in both.

TASS described in…50 words

TASS is an athlete support programme to help talented athletes with balancing

the demands of their sport and studies to be the best in both. Backed by Sport

England, the TASS partnership brings together student athletes, education

institutions and sports to support our country’s most exciting young talents.

TASS described in…100 words

TASS is an athlete support programme to help talented athletes with balancing

the demands of their sport and studies to be the best in both. Backed by Sport

England, the TASS partnership brings together student athletes, education

institutions and sports to support our country’s most exciting young talents.

Each year, hundreds of student athletes benefit from a programme of specialist

support services that is delivered by experienced practitioners. TASS is

dedicated to developing its national network of performance sport experts and

it continues to lead the way when it comes to providing lifestyle and wellbeing

support for athletes in education.

There are two distinct visual and editorial styles available to communicate TASS: ‘corporate’ and ‘informal’. The style to be used should be determined by identifying the primary

audience of the content.

CORPORATE

TASS’s personality is… confident, passionate, knowledgeable 

TAGLINE

Expert in dual career support and development

KEY MESSAGES

TASS described in…25 words

TASS is a world leading dual career support programme to help talented athletes

to fulfil their potential in both sport and education.

TASS described in…50 words

TASS is a world leading dual career support programme to help talented athletes

to fulfil their potential in both sport and education. Working in partnership with

a national network of sports, education institutions and practitioners, TASS leads

the way in the development of dual career and wellbeing support.

TASS described in…100 words

TASS is a world leading dual career support programme to help talented athletes

to fulfil their potential in both sport and education. Working in partnership with

a national network of sports, education institutions and practitioners, TASS leads

the way in the development of dual career and wellbeing support. Since 2004

we’ve invested in over 6,000 talented student athletes and their support network

of performance sport practitioners. TASS is recognised as the authority in the

area of dual career insight and research. It has worked alongside and advised

bodies as diverse as the IOC, EU and many government and sport organisations.
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How to communicate TASS

KEY TERMS

When referring to TASS, please incorporate the following phrases:

• TASS (Talented Athlete Scholarship Scheme)

• student athlete – not hyphenated

• TASS athlete – not hyphenated

• TASS-supported athlete

• TASS alumni/alumnus/alumna

• former TASS athlete

• TASS practitioner/[discipline] practitioner

• TASS network

TASS’S GOVERNANCE

When referring to TASS activities funded by Sport England, please

incorporate the following phrases:

• Sport England-backed

• Sport England-supported

• supported by Sport England

• supported by the National Lottery through Sport England 

• part of the SportsAid charity

When referring to TASS activities that are not funded by Sport

England, please incorporate the following phrases*:

• in partnership with [partner name]

• the delivery partner of [partner name]

• is working alongside [partner name]

• supporting [partner name] in developing/delivering

• providing dual career expertise to [partner name]

GLOSSARY OF TASS TERMS

• Dual career (DC)

• National Governing Body (NGB)

• National Governing Bodies (NGBs)

• TASS Delivery Site (TDS)

• TASS Delivery Sites (TDSs)

• TASS Dual Career Accreditation Scheme (Dual Career Accreditation)

• TASS Dual Career Accredited Sites

• TASS Potential Project

• TASS Potential Project Delivery Partner

• Talented Athlete Advisory Group (TAAG)

• Lifestyle Advisory Group (LAG)

• Talented Athlete Lifestyle Support (TALS) qualification

• Talented Athlete Support in Transitions and Education (TASTE) qualification

• TASS Management Group (TMG)

*Please contact TASS to confirm the appropriate phrase for any individual partnership.
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Overview & construction

The primary TASS logo is made

from three elements. The ‘letters’ ,

the ‘star’ and the ‘supported by’

information. The relative size and

position of the elements to each

other is fixed and must not be

changed under any circumstances.

• Always use the logo files 

available.

• Never construct your own logo 

– this includes the version with 

the additional supporting name.

• Never use the ‘star’ in place of 

the full logo - a secondary logo 

is available for this purpose. 

(See page 9).

• Never stretch, distort or 

manipulate the logo in any 

way other than sizing it 

proportionally.

• The full version of the logo 

displayed on this page must be 

used in all instances except for 

those relating to non Sport 

England - funded projects. 

In these cases the short version 

of the logo can be used.

Short version

of logo

‘Supported by’

information

making up the

full primary logo
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Variations

The primary logotype is

available in a number of

colour variations.

The preferred logo, which

should be used wherever

possible, is the full colour

version.

Full colour Two colour - red with white supporting text

White Black



PRIMARY LOGO TASS BRAND GUIDELINES

8

Used on images

The clarity and legibility of

the logo is essential and

must be maintained at all

times. If placing the logo

over a photograph, always

ensure it is over a clear area

of the image background as

shown here.

If there are no clear areas a

logo container shape can be

used. 

Two colour logo and white logo examples Full colour logo in container example
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How to use the logo

CLEAR SPACE

The clear space that must be maintained

around the logo is proportional to its size. 

The clear space is measured by the height

of  ‘star’.  

Where possible, this clear space should be

used. If it is not possible, 0.5 x the ‘star’

height can be used.

MINIMUM SIZE

The primary logo is suitable for use across

all sizes, down to a minimum of 20mm high. 

The short logo can be used down to a

minimum size of 10mm high.

POSITION & BACKGROUND

The logo may only be used in a horizontal

position. It must not be rotated or

positioned vertically. 

The clarity and legibility of the logo is

essential and must be maintained at all

times. If placing the logo over a photograph,

always ensure it is over a clear area of the

image background.

Clear space: height of ‘star’

25mm

10mm

30mm

20mm
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Overview & construction

The contained TASS logo is a

single fixed emblem for use when

it is not appropriate to use the

primary logo.

• Always use the logo files 

available.

• Never construct your own logo.

• This version of the logo is 

not used with the additional 

supporting name below it.

• Never stretch, distort or 

manipulate the logo in any 

way other than sizing it 

proportionally.
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Variations

The secondary logotype is available

in a number of colour variations.

The preferred logo, which should be

used wherever possible, is the red

version.

Red

White Black
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How to use the logo

CLEAR SPACE

The clear space that must be

maintained around the logo is

proportional to its size.

The clear space is measured by the

height of the letter ‘a’. The minimum

clear space around the logo is 1 x this

height.

Where possible, more space should be

given.

MINIMUM SIZE

The logo is suitable for use across all

sizes, down to a minimum of 12mm

high.

POSITION & BACKGROUND

The logo may only be used in a

horizontal position. It must not be

rotated or positioned vertically. 

The clarity and legibility of the logo is

essential and must be maintained at

all times. If placing the logo over a

photograph, always ensure it is over a

clear area of the image background.

Clear space: height of ‘a’

12mm

12mm
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Corporate style overview

A5 brochure cover, single monotone image example A5 brochure cover, single full colour image example

The ‘corporate’ style comprises of red

monotone images (or full colour images if

appropriate) along with the ‘star’ from the

TASS logo which interacts with the images

cutting in front and behind them.

The logo must always be visible against the

background and is best to be positioned in a

white holding shape as shown in the

examples.

Where possible the logo should be

positioned in the bottom right corner.

Where possible the document title should

be positioned in the bottom left corner. 
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Corporate style overview

The example displayed here shows the

‘corporate’ style applied to a double page

spread for an A5 brochure.

A5 brochure double page spread example
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Corporate style elements

FONTS

The typeface for TASS is ‘PT Sans’

in either regular or bold versions.

‘PT Sans’ is a free Google Font

(https://fonts.google.com) and

can be downloaded onto any

computer.

PT Sans Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

PT Sans Regular Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

PT Sans Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

PT Sans Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Corporate style elements

COLOURS

These are the primary

colours to use for

corporate material.

Red

C 0 R 237
M 100 G 28
Y 100 B 36
K 0

Pantone® 
185 C

Hex ED1C24

White

C 0 R 255
M 0 G 255
Y 0 B 255
K 0

Pantone®
–

Hex FFFFFF

Dark Grey

C 0 R 75
M 0 G 75
Y 0 B 77
K 85

Pantone®
Process Black C (85% tint)

Hex 4B4B4D

Light Grey

C 0 R 207
M 0 G 209
Y 0 B 210
K 25

Pantone®
Process Black C (25% tint)

Hex CFD1D2

Dark Blue

C 100 R 13
M 100 G 16
Y 6 B 70
K 60

Pantone® 
2766 C

Hex 0D1046



BRAND STYLES TASS BRAND GUIDELINES

17

Informal style overview

The ‘informal’ style is more dynamic than

the corporate style.

It comprises of images, a supporting font,

additional colours, geometric shapes and

brand patterns to create an eye-catching

and recognisable aesthetic.

The logo must always be visible against

the background and is best to be

positioned in a white holding shape as

shown in the examples.

Where possible the logo should be

positioned in the bottom right corner.

Where possible the document title should

be positioned in the bottom left corner. 

A5 brochure cover, single image exampleA5 brochure cover, multiple image example
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Informal style overview

A5 brochure double page spread example

The example displayed here shows the

‘informal’ style applied to a double page

spread for an A5 brochure.
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Informal style elements

FONTS

The main typeface for TASS is ‘PT Sans’

in either regular or bold versions.

‘PT Sans’ is a free Google Font

(https://fonts.google.com) and can 

be downloaded onto any computer.

The ‘informal’ style incorporates a

supporting font called ‘Anton’ to be

used for headlines and key messages

to add emphasis. In most instances this

should be displayed in upper case.

‘Anton’ is a free Google Font

(https://fonts.google.com) and can 

be downloaded onto any computer.

Anton

ABCDEFG

HIJKLMN

OPQRSTU

VWXYZ

1234567

890

PT Sans Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

PT Sans Regular Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

PT Sans Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

PT Sans Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Informal style elements

COLOURS

These are the primary

colours to use for informal

material.

Red

C 0 R 237
M 100 G 28
Y 100 B 36
K 0

Pantone® 
185 C

Hex ED1C24

White

C 0 R 255
M 0 G 255
Y 0 B 255
K 0

Pantone®
–

Hex FFFFFF

Dark Grey

C 0 R 75
M 0 G 75
Y 0 B 77
K 85

Pantone®
Process Black C (85% tint)

Hex 4B4B4D

Light Grey

C 0 R 207
M 0 G 209
Y 0 B 210
K 25

Pantone®
Process Black C (25% tint)

Hex CFD1D2

Dark Blue

C 100 R 13
M 100 G 16
Y 6 B 70
K 60

Pantone® 
2766 C

Hex 0D1046

Light Blue

C 75 R 0
M 0 G 181
Y 5 B 224
K 0

Pantone®
306 C

Hex 00B5E0

Teal

C 80 R 0
M 0 G 169
Y 50 B 146
K 0

Pantone®
3268 C

Hex 00A992
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Informal style elements

SHAPES

The ‘informal’ style uses simple geometric

shapes throughout. These shapes are

derived from the ‘star’ of the TASS logo.  

The shapes can be used to contain images

or filled with a colour specified on page 19.

The shapes can be used wherever

appropriate but without compromising

visibility of images or text.
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Informal style elements

PATTERNS

Along with the fonts, colours and images,

the ‘Informal’ style also incorporates

patterns.

These patterns can be used wherever

appropriate but without compromising

visibility of images or text.

It is best to use these brand patterns

contained within the ‘shapes’ defined on

page 20.

Brand patterns are available in all colours

specified on page 19.

Pattern 1 Pattern 2 Pattern 3

Pattern 4 Pattern 5
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Accreditation logo devices

The TASS Dual Career Accreditation logo is

to be used on any marketing materials that

TASS provides to Accredited education

institutions. 

These logos are also available for the

institutions themselves to use on both their

digital and printed marketing materials as a

'stamp' to show they are Accredited.

Logo device 1 - Accredited Logo device 2 - Working towards accreditation

Dark Blue

C 100 R 13
M 100 G 16
Y 6 B 70
K 60

Pantone® 
2766 C

Hex 0D1046

Red

C 0 R 237
M 100 G 28
Y 100 B 36
K 0

Pantone® 
185 C

Hex ED1C24
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